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GOOD NEWS IN THE RECESSION			September 16, 2009








Without undermining the plight of the under-employed and local agencies whose funding has been cut, Nelson is one of the few places in Canada that has, for the most part, managed to keep its head above water during this economic recession. 


	According to the Kootenay Real Estate Board, sales of single-family detached homes in town are steadily recovering. Rural properties are lagging a bit behind due to the fact that many of them are recreational properties and buyers are focusing their purchasing power on more practical acquisitions.


	The local building and furnishing retailers I spoke with have not suffered a drastic decline in revenue over the past 12 months, but have observed changes in buyer behaviour. In general, people are spending less money on travel and entertainment and, as a result, more time at home.


	Wendi Thomson at Maglio’s Building Centre, has noticed an increase in the number of people willing to tackle projects themselves, hoping to avoid hiring contractors for their home improvement work. This is in response to the economy, the proliferation and popularity of do-it-yourself programming on television and, most recently, the government’s home renovation tax credit. 


	“Shoppers are taking longer to make purchasing decisions,” according to Val Semeniuk, owner of Kootenai Moon. Consumers are making fewer spontaneous purchases, paying more attention to price tags and are prepared to wait for sales.


	Most of this is nothing but good news for all of us. Nelson business owners are responding to the changing expectations of their clients. Consumers are becoming better educated and more discerning; they are also more patient—willing to wait for a better price, or to learn a new skill. Most importantly, consumers are slowly beginning to differentiate between needs and wants and this is a good thing for everyone, economically, environmentally and spiritually.
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